Two simple words remind us that great ideas shatter expectations. Two simple words set Ketchum apart.
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Our programming process, open innovation collaboration tools & brands
and 24/7 online brainstorm tools help us innovate on behalf of
clients and yield measurable business results

We live around the world

. K] o j - i 20+ accounts
— PROGRAMNUNG I I .
M\\\@ j - B Wiy YER D Digital and Social experience 16(% fcglg?:al;nﬁtses B LS

First PR agency to join the UN Global Compact First PR agency to win a Cannes Lion
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